Thomas Griebel
Designs




Table of Contents

Rochester RAil SYStEM..... s eeseeessssssssseesssasesees 4
RIT K12 UNIVEISity CENTEN ....eeeeeeeeeeeveseseeeeeeeeeesssssssssseessssessssssssens 13
UGB SHIBUKI....cceoeeeeeeneersressssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssees 23
WADAIKO Branding Upgrade..........mmmmmmmmsssssssssssssssees 27
AEOP Internships and Fellowships Booth Design............ 32
Letchworth State PArk POSEErsS......eeceeeeeeeeeessssnnnnnns 35
New York State Canal System Explainer Video.................. 38
P20 7223 @0 ] 1= g T o | S 000 41
JaYo [0 14 T0] T0 | MYl ] o <SHR O 44
TRANK YOUL..cooreeeteeteeeeeessssseeeesseseeesssss e eeeessssssssssssssssssssssssssssssssssssssssseees 48
MOCKUP Credits.....eeeeeeesusaeseeseeseeeesssssssessessseesssssssssessssssssssssasssnnns 49

hello@ttraindesign.com = ttraindesign.com



mailto:hello%40ttraindesigns.com?subject=
https://ttraindesign.com?utm_source=PDF+portfolio&utm_medium=document&utm_campaign=portfolio

Hello! 'm Thomas Griebel and | am a graphic designer
based in the Rochester, NY region. My favorite things to
design are editorial, information, branding, wayfinding/
signage, and advertising design.

Education

Rochester Institute of Technology

2021-2024

BFA in Graphic Design

Member, performer, and PR Chair of WADAIKO
Monroe Community College

2018-2020, Spring 2021

A.S.in Commercial Art and lllustration with Honors.

Work

RIT K-12 University Center
Worked under Jessica Small and Donna Burnette
Part time graphic design student worker 2023-2024.
Full time graphic designer (tenure) 2024 - 2025.

Other

JGB SHIBUKI
Member & performer of the taiko group in Buffalo.
Created graphics and videos for social media.
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Rochester Rail System
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Work Information

For my senior capstone project, | imagined a fictional
light rail system in Rochester called the Rochester
Rail system that transports passengers in and out

of Rochester. While Rochester once had a trolley and
subway system, the city and surrounding areas have
become very car dependent, and the bus systemisn’t
the greatest.

This light rail system is designed to help people who
may utilize the system the most by focusing on lines
that goes through areas of high poverty, as well as other
areas such as colleges and universities, and high retail/
employment areas such as Henrietta and Rochester
Tech Park.

This capstone features a system map, line map,
wayfinding signage, ticket machine screen, transit
card, and long-term PSA announcements as a branding
system for the system.

‘THOMAS
GRIEBEL

.

A Project ondisplay during RIT Graphic Design Senior Capstone show.
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<« Overview of the system map.
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A Example of a station. | S
doors delays everyone.

Help keep the train and
everyone on schedule.

Rochester
Rf, Rail System

)

V¥ Mockup of a system map, and line map in use.

i = B L

SRR, Roshester, . SYSTEM MAP ZRR. Rochester .| INE MAP ZRR. Rochester  \| INE MAP

Svsrem

A Mockup of an example of an long term PSA. This can also be used as ad
space.
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» Examples of signage telling

people where the nearest
) station is, and how far ata
standard walking pace.

A Transit Card design. Instead of swiping, you
tap to pay your fares, and can also support
digital wallets such as Apple Wallet.

V Station kiosk for new transit cards, or to refuel for fare balance.

Welcome!

Tauch The soreen of tap
your transit card to begin

E Rochester
Rau System

1y g ‘
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» Poverty map of Rochester,
NY. These areas would be my

Research and Development system’s main focus.
This project was a years long effort involving sketches,
research, field research, and feedback and advice from
my advisors. | studied various light rail systems across
the United States such as Pittsburgh and San Diego to
see what they do, how they brand their system, and what
| like and don't like about it. | also did some research
about Rochester Regional Transit System (RTS) and how
the bus system operates, plus their vision.

| also traveled to Buffalo as they have a light rail system,
and Buffalo as a whole is similar to Rochester. | rode on
their system and took some notes on what | liked about \\
the system (such as the system being fully handicap

accessible), and what | didn't like about the system

(such as no Apple Wallet support). Overall, | thought

the system does it’s job, and would make a good base

for Rochester’s Light Rail System | had in mind. Some

finalized mockups in this project come from Buffalo. » Pittsburg Rail
System visualized.

hello@ttraindesign.com = ttraindesign.com

<« Some notes froman RTS
report about ridership.
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“ <« Overview of a station in Buffalo. The
q “ " ﬁ ﬂ 1] H systemiis fully handicap accessible, making it
fﬂ =R TR a good base for this project.

» Station Signage

e sl fias e Conle e
< Map and system information. The map 5 [t s o "
doesit’s job, but it feels stuck in the late 90s. /gl ot
I wouldn't have known this was a modern e e

poster if it wasn't for the “FACE MASK
REQUIRED” message onit.

by (8 & Koy o o Sclaent Ling

» Notes | took during my adventure about
Bl o e B the system.
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<« Some logo designs, including an idea
to have station markings, similar to
Boston's T system. |

Line Colors and Arrows
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<« First rough idea for the map layout. The
red shaded areas represents the area in
Rochester with a high poverty rate

» Early designed map, with all directions
going vertical, horizontal, or a 45
degree angle.

<« Near final map layout, with the lines more
connecting while at the same time branched
out, inspired by a documentary about
Boston's T system.

» Updated map design from the previous
image. In this version, the Orange Line's code
was changed from “O” to “U” due to concerns

it would've been mixed up with zero. | also
made it so some line directions turn at an
angle that's divisible by 30 degrees.
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RIT K-12 University Center

Division of Academic Affairs
K-12 University
Center
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Work Information

The RIT K-12 University Center is an academic affairs
division of RIT with their goal is to create transformative
opportunities for K-12 youth and educators on science,
technology, engineering, art,and mathematics, also
known as STEAM, to inspire the next generation of
innovators. They serve more than 5,000 youth per year,
and have a collection of initiatives that include campus
engagements, virtual and in-person enrichment, school
partnerships, internships, college and career readiness
programming, and more.

During my time at the RIT K12 University Center, |
created lots of graphics and templates for the team
and their partners. All projects follow RIT’s branding
guidelines, or their partner’s branding guidelines such
as the United State Educational Outreach

Program (AEOP).

Camp Tiger is hiring counselors for summer 2024!
K bl o

creative, pr
love STEAM and working with youth!

Campishosted on the RIT campus, providing fun,
hands-oninteractive STEAM programs for 3rd
through 12th graders.

Competitive pay rate.

July 1st through August 2nd (No work July 4th); For questions or information contact
Monday - Friday. No nights or weekends. Aubrey Hillman at: axhk12@rit.ed

Share your passions for Dungeons & Dragons, LEGO Toapply through the Student
Robotics, Games, Sustainability, Aerospace, Employment Office:
Creativity, and muchmore. R

|

Orscanthe QR Code

.

A Camp Tiger TV Ad Display that was displayed across the RIT campus.

hello@ttraindesign.com = ttraindesign.com



mailto:hello%40ttraindesign.com?subject=
https://ttraindesign.com/

\, J
A Map of Downtown Rochester with RIT's branding created to A Camp Tiger flyers for each individual camp.
be use for multiple uses. Below is an example of an usage: a
quick guide to visitors where to park.
%%» S g\ e progene ‘Work Plan & Review
N ﬂé Employes Name: Department:
= e . —
P\eaﬂ:‘;gv %TP i
SIH
% |
] N
B! &L:Zs‘ ey .
@O 5\ Buiing
0o o -
Ea;\\la‘“s\ @ o %q%"a
\ S b 1
Crankhnstree‘bui\dmg isindicatingby the tiger paw print.

Parking lot entrance on Pleasant Street facing
towards Franklin Street.

A K12 University Center Pre-College Programs Work Plan &
Review packet (first page pictured).
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\. J

A Staff Organization Chart (8.5 x 14) that follows RIT's branding. The chart lists offices each member is a part of, their position status, and if they
are full time or part-time.
Note: Per compromise, chart information shown here, including names and positions, is fictitious.
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RIT Un Sch
’E‘ ROCHESTER PREP.

i

1
Welcome to the |

£ RochesterPrep |
Capstone Showcase

Materials created for the RIT-Rochester Prep High School
Capstone Showcase. These include a folded pamphlet, as

well as a welcome screen that was showcased all across RIT
MAGIC Spells Studios.
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Tiger
Tales
= 2

Followships

Masterclass
Completed

Masterclass
Completed

. Tiger Tales

Masterclass

Masterclass
Completed Completed

J e wx A 0| [155) B
Tiger Tales Tiger Tales ||
\. S \. J \\ S

\. J

A Different logo variants for Tiger Tales for RIT's A AEOP Internships and Fellowships Masterclass badges for
Margaret’s House. intern and fellow’s LinkedIn profiles after completing a class.
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A A selection of pages from the AEOP Internships and Fellowships that | have created after a branding refresh from Blake Learning Solutions. | did this project after there was
no guidance on the new branding style and our design ideas felt all over the place with no uniformity. While | lead the project, this project was done in collaboration with Blake
Learning Solutions and the AEOP I&F team at RIT.
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G J G J
(- &)
AOEP Internships and Fellowships business cards that were
updated by me based on the new branding system.
G J
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Ve are the next generation of STEM

problem-salvers, game-changers
innovators, mekers, and leaders, eatly to
tackle the country's greatest challenges.

GRIFFISS
&

NS TITUTE

A NY-Upstate JSHS 2025 Regionals materials which | designed the graphics for, form pamphlets, to challenge coins, as well as a t-shirt design.
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opl 60 FART
Internships & WITH AE

Fellowships

AEOP]

lnternships &
Fellowships

9 ® FARTHER
- WITAEOP

A AEOP Internships and Fellowships Booth design (see page 32 to learn
more about this project).

\. J

A AEOP Internships & Fellowships Speaker Series flyers, telling
about the Speaker Series, how to join, and basic info on the
guest speakers.
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JGB SHIBUKI

() 2) JGB SHIBUKI
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Work Information

JGB SHIBUKI is a Japanese taiko group based in
Buffalo. Established in 2016, the group is a sister club
of the Japanese Group of Buffalo (JGB), and SHIBUKI
means “splash,” inspired by the roaring sound of the
nearby Niagara Falls. | joined the group 2024 and Come see JGB SHIBUKI at the
formally became a member in 2025. Griffis Sculpture Park

After joining, | would quickly go up the ranks and became Summer. Festival!
one of their designers. Already, | have refreshed SUN, AUG 17, 2:50 PM
branding aspects of JGB SHIBUKI from eye-catching
social media posts for upcoming performances, and
edited performance videos for online engagement.

| am also on a planning committee for our upcoming
10th anniversary performance, contributing creative
strategies to broaden our audience reach.

[Space reserved for Facebook Link]

—————ee

A Example of an Instagram and Facebook
Story for an upcoming performance, with a
placeholder on the bottom for link for users to
purchase tickets.
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) jgbshibuki
== New York State Fair Grounds

JG B SH I BU KI See us perform at the New York VAR Rtk rvenTs story to

New York State Fair Stat.e Fair in Syracuse for a . purchase fair tickets
30-minute performace. We will

Perf S = . o R ﬁ
W=y ' be at the Asian Village. We hope to see you there! e TR Midway 2oX I:l

SAT, AUG 23 @ 12:30 PM

..." 3 '!madwn
Remind me [ AT Ex it
. . gon mm

OxQ29 V1 [N ; l—f‘m
jgbshibuki We're excited to announce that we're s i 3 ]
performing at the New York State Fair in Syracuse! We Conter f = 1 |

will be performing on Saturday, Aug. 23 at... more ress

BUil dmg

A Instagram post for an upcoming performance, detailing information about when and where
the performance is.

A Closeup of the map created for the post, following the branding standards
for JGB SHIBUKI, helping people find exactly where we're performing.

<« Upcoming performance
post designed for taiko
related Discord servers,
‘-_‘i-x& \ designed to help bring

HB

s JGB SHIBUKI will be doing a awareness to our group.

oo X

30-minute performance at the

JG B S HIBUKI New York State Fair in Syracuse

at the Asian Village by Gate 4!

New York State Fair Performance

SAT, AUG 23 @ 12:30 PM EST
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JGB SHIBUKI
Buffalo Cherry Blossom

Festiva| Performa nce

April 27, 2025

A Click or scan the QR codes to see performance videos that
| edited for public viewing. Title cards were also created by me,
as well as other effects in the videos.

A Photos that | have taken and/or edited of a performance to
capture the moments during the performance.
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WADAIKO Branding Upgrade
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Work Information

WADAIKO is a taiko drumming club at the Rochester
Institute of Technology that was established in 2016. In
2023, | was elected to be the PR Chair of the club and
during my time, me and my assistant developed a new
branding strategy for the club was it felt incomplete and
not unified.

Our branding strategy solves these problems by
making an engaging system that can work in both print
and digital. This branding strategy was also applied

to photography and videography. As a result of our
initiatives, we experienced growth in engagement

on social media, garnered an increase interestin
performances within RIT and Rochester, and being
featured on a TV show in Atlanta.

A WADAIKO flyer primary given out during RIT's Club fair. The
front cover was designed by Olivia Wong.

hello@ttraindesign.com = ttraindesign.com
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rocktaiko and yishurit

@ 37 Likes

roctaiko WADAIKO and @yishurit are happy to
announce we're doing a fundraiser together! Co...

Qv W

rocktaiko

HAPPY AUTUMN!

Changing leaves! Mooncakes! Pumpkin spice and
everything nice!

Qv W

@ 19 Likes

roctaiko Happy Autumn! The time when leaves

@ )

A =
estet ]
S !

change, mooncakes are offered and pumpkin fl..

J

r
rocktaiko

@ 18 Likes

paula_johnson83 April 25th we'll be fundrasing in
SAU Lobby! Run over to check out our new prod...

v av W

J

TODAY

B P*1He vaciNe RiT @RS
o~ WANAIKO PERFORMANGE

g 8 & ¢
= N o

v

THE LAST PERFORMANCE FEATURING
KARIN, ) AND THOMAS

Saturday, April 27 @ 10 AM.
RI Qu:

A Various social media posts featuring announcements and

highlights from events.

hello@ttraindesign.com = ttraindesign.com
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Rela{r, Enjoy, Smile
- Kenji Furutatg

A WADAIKO business cards.
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-m:_ ;

b =t

e

)

q WADAIKU .
‘; ADAIKI_J 2023 ACS SUMMER

FESTIVAL PERFORMANCE

Zaxs\ WADAIKO
WAUA'KU_ 2024 GAB LUNAR NEW
" YEAR PERFORMANCE

WADAIKO

SRR
Q”%"‘U_ 2024 IMAGINE RIT
*" PERFORMANCE
A Selection of pages from the branding guide A YouTube thumbnails of performance videos that were edited by me,
| created. During the making of the guide, including the addition of closed captioning. Scan or click on the QR codes to
| took into account there could be people watch the videos.

working on branding with limited knowledge
of Adobe’s programs, so various tutorials are
also included for common tasks.
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https://www.youtube.com/watch?v=eZUeGHt3e7o
https://www.youtube.com/watch?v=3MoyvgFc2O8
https://www.youtube.com/watch?v=ei1wD_hLMLA

A Various photographs taken during practices, events, and performances
that were also part of our branding strategy. Some photos feature WADAIKO's
sister club, Yishu Club.
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AEOP Internships
and Fellowships Booth Design

AEOP

e 7 7 \ Internships &

i,
P GO FARTHER Fellowships

Inte hi &
Fe::‘:wls‘:\sips W|TH A.PEEOP AR

&

Post-Docs : Graduate Students - Undergraduate Studs! 1 School Students

Paid Research - Professional Mentors - World . acilities :g

Opportunities for:

U.S. Army Research Labs - Army-sponsored ty Labs V Post-Dacs

Graduate Students
Undergraduate Students
3 High School Students

Locations:

U.S. Army Research Labs
: _ My-sponsored University Labs
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Task

To create a new trade show booth design for the AEOP
Internships and Fellowships that goes along with their
new branding.

H » High School £ - s
S O I Ut I o n lass Facilities
After deciding with the team what booth setup they iversitylabs — wm=

wanted, | designed the booth that’s designed to stand
out amongst the other booths, and solving other
problems from their previous design. It features a
backdrop, feather-flag, mini-banners, a table cloth, trunk A E 0 P
table, and a curved banner. After the booth's first use in Internships &
an event, it was an instant success to attracting more Fellowships
event attendees.

A Closeup of the Mini-banners and trunk table.
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A Closeup of the backdrop.

oP| GOFART
Internships & WITH AE

Fellowships

% Internships g

Fellowships

l £ 5

CFAR =
P R AcOP |
= e}

A The booth fully setup during an event.
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Letchworth State Park Posters

Letchworth State Park \ Letchworth State
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Task

Create posters that showcase the point of interests and
history of Letchworth State Park that could be found at
a visitor center, or a interpretative display.

Constraints

Each poster must be 18.5 x 25 inches.

Solution

The two posers | created featuring Letchworth State
Park that can work together. The first poster features a
map of the park showcasing some points of interests
and giving a brief explanation about them. The second
poster tells the history of the area from the glaciers
once towering over the areq, to the modern day.

Two versions of each poster are produced, a light
version, and a dark version.

A Scanor click the QR code
for alarger view of the posters.

r
Letchworth State Park

A The park map poster showcasing a selection of points of
interest plus a brief description about each location.
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Letchworth State Park Letchworth State
X Park History

Letchworth State
Park History

Late 1600: 1797 1823

Historical Era

A Both of the posters together, working as a system.

William P. Letchworth Era

Letchworth State Park{ . Letchworth State
X Park History

Early Park Era

Modern Park Era

A The history poster that tells the history of the area from the A The dark version of both posters.
glaciers to the modern park today.
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New York State Canal
System Explainer Video

’°oo

LAKE ONTARIO CHAMPLAIN CANAL
OSWEGO CANAL g
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Task

To create an animated explainer video about the New
York State Canal system with the primary audience
being out-of-state tourists.

Solution

| created this explainer video about the New York
State Canal system that gives a general background
of the system. It explains about marina services, boat
height restrictions, cruises, and much more. For each
illustration/scene done based off real world objects/ A To give it a canal feel, symbolism that is found on the Erie Canal is used for the video, with
locations that are related to the system. dark-blue and a gold-yellow color being used prominently.

A Many parts of the video feature real world locations along the system (or that were once
A Scanor click the QR code to part of the system). For example, here is the Nine Mile Creek Aqueduct near Syracuse, NY.

watch the video.
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E CANAL  TOURS

\ A Thevideo targets users who may be interested in brining their own boat, or on a tour boat.
” ‘ ' I . " il The video also mentions things to do along the canal that doesn’t require boating.

l_n_‘ sl gfupihgimadhedng

A Some of the scenes that were created by me for the video, including the
biker guy.
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2024 Calendars

YA (AN (AN1AN 1A

IR

% 2025 PHOTO

hello@ttraindesign.com = ttraindesign.com



mailto:hello%40ttraindesign.com?subject=
https://ttraindesign.com/

About the Project

| created 2025 calendars featuring photos that I have
taken throughout Upstate New York to be sold. Two
versions were made, a small desk calendar,and a
saddle stich calendar. The two have the same design
style, as well as the same photo theme for each month.
Each photo has a fun related trivia for each photo and
the saddle stich calendar features a map of where the
photographs were taken.

A Sample page of the saddle stich calendar.
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APR 2025

SUN MON TUE WED THU FRI SAT

7
13 14 15 16 17 18 19
20 21 22 23 24 25 26
27 28 29 30

<Marion Steam Shovel - This historic Marion Model 91 Steam Shovel sits on
display in Le Roy was in use until 1949 and is no longer operational. With its large
size, its possibly the largest intact steam shovel remaining in the world.

A Sample page of the desk calendar
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A Map created in the saddle stich calendar.

hello@ttraindesign.com = ttraindesign.com



mailto:hello%40ttraindesign.com?subject=
https://ttraindesign.com/

Additional Work

About This Section

I've done a lot of projects, but it's impossible for me to
feature them all in depth in this PDF, here I'd give them

a shout out here for this section. For an more in depth
explanation about these works, feel free to reach out, or
check my website as it may have information about the
worKk listed herel!

& y

A A map of the Town of Pittsford's historic single-room school
houses with the map providing a self-guided tour that can be
navigated either by bike or car.
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A Map of Mendon Ponds Park designed no matter if the user is a returning local parkgoer, or someone who may be coming for the first time.
Important information is presented to them and if viewing digitally, they can show/hide certain layers of the map so more of the actual map can
be seenif needed.
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Daylight Savings Time and Sleep Disruption
Each year, e spring our clocks forward. We
engage in universal time travel This comin
Monday, the alarm wil call for you an hour earlier
than Last week. And less sieep is a brutal shock to
the

We've all had nights when we just don' sieep well.
We wake up feeling exhausted. You've probably
also experienced jet lag. You know the problems
for the next few days until you adjust your internal

clock. After a sleep disruption, you don't think as
well-You may be more iritable. You won' be able
<0 manage complex problems as well as after a
good night of sleep.

But every year, we ask everyone in the country to
have 2 week of two with disrupted sleep. When we

201 payehogyToday | arch 2024

Spring forward during the transition to daylight
savings time, we spend several days waking earler
It can take a week or two to get things adjusted.
Eventually, we'e able to go to sleep earlier and
etum to a normal cycle. We'l et to a normal
cycle, that i, if we survive the first week. But
following the switch to daylight savings time, not
all of us will make it

Accidents and Daylight Savings Time
The change to daylight savings time is devastating.
The sieep deprivation most likely contribues to
an increase in car accidents (Fitz et al, 2020). Two
aspects of the research demonstrate that sleep
disruption is a potential cause of the increase

in accidents.

First, the increase in accidents occurs in the week
after the switch to daylight savings time during
the spring and then returns to normal. When the
timing of the switch changed a few years ago
(moving earlir in the year) the accidents followed.
But the second aspect s even more importan.
During the fal switch, when we move ou clocks
backward, there is no increase in car accidents.
The switch then gives people extra morning sleep.

The increase in accidents occurs

in the week after the switch to
daylight savings time during the spring
AlLthisshows tht the change n Ughting s
unikey o b criticl. Instcad having everyone

in e countrydrivet work n the morning when

they are all sieep deprived is a dangerous and
deadlyid

Cognitive Performance and Daylight
Savings Time

Underlying some of these accidents is most

likely a disruption in cognitive performance. In

2 compelling recent study, Nag, Yu,and Mitroff
(2021) looked at online game performance before
and after the transition to daylight savings time.
The game is a visual search tasi an online game
in which people act ike airport security screeners
They scan luggage and have to find dangeros items.
Nag and colleagues had access to seven years
worth of data. People played the week before and
the week after the transition to daylight savings
time. I the week after, people were slower and
more likely to make mistakes.

This massive experiment in time travel showed
that people have serious decrements in attention

when they've experienced seemingly small
Sleep disruptions.

Heart Attacks and Daylight Savings Time
But the transition to daylight savings time and the
ensuing sleep deprivation doesn't only ill you on
the roads or through cognitive accidents. Suddenly
being jarred awake an hour earlier than your
system is used to s also risky for your heart.

Heart attacks increase for the next few days after
we spring forward (Sipila et aL, 2016).

Heart attacks increase for the next
few days after we spring forward

And Just like the car accidents, the heart attack
ate returns to normal after a few days Critcally,
falling back in time in the fall doesn' lead to the.
Same increase in heart attacks. It i the loss of
Sleep,of having the alarm sound an hour earlier,
that is related to the increase in heart attacks.

End Daylight Savings Time and Save Lives
When you Lok at news articles and websites
about the transition to daylight savings time, there
is plenty of reasonable advice. Most of the advice:
is focused on easing your sleep cycle around to

the new normal.You could go to bed earlier each
night and slowly set your alarm earler. Make your
transition gradual
“This advice is reasonable. If you can slowly adjust
your cycle, do . I you can avoid driving in the
arly morning next week, that might be wise as
welL Usually, there are some diivers who are:
lecdepried and ity o b srounc But e

o everjone wil b sleep-deprived vid that
Situation if you
Bt e 5 2 10 proviem for everyone 0 whyare
we expecting each of s to hopefully make small
individual changes. The Solution should match the
Size of the problem. End daylight savings time. |
don't care if we stick with the winter clock or the

‘summer clock That isn't the issue. I is the change:
that s hard. Hard on our bodies and hard on our
brains. End daylight savings time and possibly
save lives.

D

A A Psychology Today article spread that | designed both the layout, as well as
illustrated the illustrations.

V¥ Washington Grove Park kiosk where | designed the map for
the history panel of the kiosk. The mockup shows the panels
in use. Mockup was created by Christian Kela

Seneca
Natlon
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1700’s
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‘Washington Gzove is dominated by 100 to 200 year-old
Red, White and Black Oaks.
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A Redesigned High School logo (the present logo is the same
logo the Minnesota Vikings use, along with other high schools)
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Photography

Besides graphic design, | have done
photography as well, sometimes
implementing it into my work. | have done
photography for RIT's WADAIKO, as well as
the RIT K-12 University Center.
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Thank You!

Thank You!

Thank you for taking the time viewing my portfolio! |
hope you enjoyed what you saw. If you have any further
questions my work, or want to get in touch, feel free to
contact me.

Contact & Connect

Email: hello@ttraindesign.com

Website: ttraindesign.com

Instagram: @ttrainart | @ttrainphoto
LinkedlIn: linkedin.com/in/thomas-griebel-gd
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Mockup Credits

Unless otherwise credited below, all mockups are
created me.

TV: Graphictwister [ Freepik 14; Flyer: mockups-design.com (no name given) 15; Flyer: mockups-design.com (no name

given) 16; Folded Pamphlet: mockups-design.com (no name given) 17, TV: Graphictwister [ Freepik 17; Flyer: mockups-design.
com (no name given) 18; Business Cards: mockups-design.com (no name given) 20; Folded Pamphlet: mockups-design.com
(no name given) 21; Trophy Photo: Darian Deeley 21; Flyer: mockups-design.com (no name given) 21; Flyers: mockups-design.
com (no name given) 22; Flyers: mockups-design.com (no name given) 28; Business Cards: lucecitavectors [ Freepik 29;
Computer Monitor: Image by Freepik 38; Map: mockup-design.com (no name given) 46; Kiosk: Cristian Kela (Original) 46
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